Matketing - Global Advertising

s advertising v-uncount
Advertising is the activity of creating advertisements and
making sure people see them.
...the sums spent on advertising by Interriet companies,
...a weli-known advertising slegan.

# advertisement (advertisements) K-COUNT
advert (adverts) n-CounT
ad (ads) ~N-counT
An advertisement is an announcement in a newspaper, on
television, or on a poster about something such as a product,
event, or job. The forms advert and ad are also used.
Miss Parvish recently placed an advertisement in the local
newspaper.
! saw an advert for @ transport job with o lorge stgel and
gngineering company.
She replied to an ad she saw in the New York Times,

s promotion (promotions) N-vas
A promotion is an attempt to make a product or event papular
ar successful, especially by advertising.

During 1984, Remington spent 0 lat of money on advertising

and prometion,
Ask gbout special promotions and weekend deals tos.

e print «o;
billboard (billboards) r-count
The print media consists of newspapers and magazines, but not
celevision or radio. A billboard is a very large board on which
posters are digplayed.
[ have been convinced that the print media sre more accurate
and more reliabie than television.
_..a huge billboard on Sunset Boulevard advertising her singing
tafents.

# junk mail n-uncounT

spam {(spams) N-ia3
Junk mail is advertisernents and publicity materias that you
receive through the post, which you have not asked for and
which you do not want. Spam is unwanted e-mail sent to a
large number of pecple, usually as advertising.

..the growth in juak mail

My Arrerican e-mail account gets 5 or § spaim messages every

day.

_.a progrom that will automatically delete Spams.

@ tag line (tag lines) n-count
The tag line of something such as a television commercial is
the phrase that comes at the erd and that is meant o be
amusing or gasy to remember.
The tga line wos changed from “Bacoreli Breezer, there s Latin
spirit in every one” to “Breezer, there’s Latin sowl in avery one”.

@ tailor (tailors, tailoring, tailored) vers
If you tailor something such as a product or activity to
someone’s needs, you make it suitable for a particular person or
purpose by changing parts of it.
Marriott is o good example of such a business, as it has huge
information databases on fts custamers aliowing it to taflar its
hotel chains to their negds.
A comautter systerm can only Gnswer yes or na, hut we gilor our
response to fit the individual custormer,

& advertising agency (advertising agencies)

M=COUNT

An advertising agency is a company whose business is to

create advertisements far other companies or organizations.
Agvertising agencies are losing their once-powerful grip on brand
marketing.

& advertising campaign (advertising campaigns)
N-COUNT

An advertising campaign is a planned series of advertisernents.
The Covernment has lounched o mass gdvertising campalan (o
reduce the nation's electricity consumption.

g advertising standards ~-pLursL
Advertising standards are the standards of honesty and

" decancy that advertisements are expacted to follow,

The Advertising Standards Authority is the body to write to if vou
find an advertisement which is unocceptable in some way. This is
an independent body which keeps advertisin standards high.

& budget (budgets) N-cOUNT

The budget for something is the amount of money that a

person, organizaiien, or country kas available to spend en it.
Same companies have a budget far external fraining, at<others
ali training Is handied on tne job. .
Like anv other smail-business owner trying o make such
improverments, Gibbins hod fo do it on a tight pudget.

& account (accounts) N-couNT

A reguiar customer of a company can pe referred to as an

account, especially when the custormner is another comparny.
Biggart Donald, the G losgow-based marketing agency, has won
two Edinburgh gooolings,

s account executive (account executives) N-COuUNT
An account executive is a persan who works at a fairly senior
level for a campany such as an advertising agency of a
marketing firm and who deals with regular customers.

...an account executive in marketing for [BM.

. gcrount executives from thelr ad agency.

= strategy: Topic 2.5; point of sale: Topic 6.4, direct
mail: Topic 6.4; direct selling: Topic 6.4; market
share: Topic 12.1
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Marketing — Global Advertising

PRACTISE YOUR VOCABULARY
i Which of the foliowing is true?

a I Promotion is an example of advertising. i Advertising is an example of pramotion.
b i Atag line Usually comes at the start of an ad. ii A tag line usually comes at the end of an ad.

H Use the terms in the box to complete the paragraph.

1
| taitor advertisements advertising campaign odvertising standards  advertisement advertising budget
advertising agencies  print acoount executive |
L

Advertising tells people about products through a variety of media types, e.g. TV, . billboards etc,
An may use more than one media type, with TV ads supported by a print advertisement in a
Mmagazine, for example. Most campaigns are designed and managed by . Or more specifically by an

- The cost of using an advertising agency comes out of the company’s .

Agencies are often asked to design a global advertisement that can be used in various countries. They will often

_. or adapt them to a market’s particular needs. Agencies need to take care when designing an
that it meets each country’s

H Put these four media types into the correct place in the tabie,

a junk mail b TV C newspapers d billboards € spam

L Media type | Advantages Disadvantages T
1 . very good for short sharp messages can be affected by the weather i

= ! i S

| 2 I can be targeted | may be totally ignored by recipient |

_i
a4 company’s advertisement may be
3 0 i can provide a ot of detail/information | ‘lost’ amongst many others, possibly |

those of its rivals |
|

4 ! can demonstrate the product in use i consimers may not pay attention I
1
I — . -
| 5 can reach a lot of people very quickly : can be deleted before it reaches
| | custorner [

rit.

’



